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PROFESSIONAL DEVELOPMENT SESSION PROPOSALS
ABOUT THE CONFERENCE

The Midwest Arts Conference is the preeminent booking and educational conference for the Midwest performing arts industry. Attended by nearly 1,000 performing artists, managers, and agents; performing arts presenters/venues; and arts administrators from throughout the United States and beyond, the four-day conference offers diverse opportunities for attendees to network, learn, and experience live performing arts.
The Conference is a program of Arts Midwest, a non-profit regional arts organization headquartered in Minneapolis. Through the Conference and its performing, visual, and literary arts programs, Arts Midwest serves audiences, arts organizations, and artists throughout the fifteen states of Arkansas, Illinois, Indiana, Iowa, Kansas, Michigan, Missouri, Minnesota, Nebraska, North Dakota, Ohio, Oklahoma, Texas, South Dakota, and Wisconsin.

The Conference invites attendees to build relationships; network with presenters, agents, artists, and managers; and strengthen their day-to-day work of connecting audiences to creative arts experiences.
WHO COMES TO THE CONFERENCE?
Each year, 900–1,000 people attend our Conference; our attendees represent a wide variety of organizations working in the field of booking and touring performing arts.
· PRESENTERS: Nearly half of our people are presenters – the “buyers” in the booking equation. They’re contracting artists to perform at their venue(s), such as theaters, performing arts centers, universities and colleges, performing arts series, etc. Our presenting organizations range from small, one-person operations to large performing arts centers with large staffs that operate multiple performance series and venues.

· EXHIBITORS: Nearly half of our people are the “sellers” – those promoting artists seeking bookings. Exhibiting organizations include performing artists/ensembles, artist managers and agents, producing companies, producing organizations like theaters that tour their productions, and arts service organizations that also promote artists. Our exhibitors range from one-person agencies representing a handful of artists to multinational agencies representing dozens of artists, and from solo theater artists and modern dance companies to big bands and family entertainment.

· AFFILIATE ORGANIZATIONS: A small but important percentage of our attendees provide services to the performing arts field in varying capacities. These organizations range from those that operate on the national level (National Endowment for the Arts) to regional organizations (Arts Midwest) to state- and local-level organizations (Minnesota State Arts Board, community arts councils).

· OTHER AFFILIATES: The Conference is also attended by a handful of people who don’t easily fit into the above major categories, such as college students, consultants, and spouses/partners of attendees.

JOB CATEGORIES
Our presenter and affiliate organization attendees represent a range of job categories, from executive and managing directors to representatives of all-volunteer organizations. Job titles include director, management, associate, and assistant levels; board members; and volunteers; and those working in marketing, communications, programming, development/fundraising, audience development, ticketing/box office, operations, and more.

EXPERIENCE LEVELS

Our attendees range from students in collegiate arts administration programs to working professionals with 25+ years of experience in the field. Our goal is to program a mix of sessions that, when combined, will offer topics that appeal and are applicable to the range of experience levels, from seasoned professionals to those new to the field. Remember, too, our experienced folks are looking to learn about new skills and technologies, as well as continue to build on their core competencies and update their skills with more current techniques.

ABOUT PROFESSIONAL DEVELOPMENT AT THE CONFERENCE
Professional development is a core component of the Conference and includes in-depth seminars, workshops, roundtable discussions, and informational and business meetings that offer professional and peer insight on everyday skills and broader issues. We offer sessions that appeal to all segments of our diverse attendee base, from presenters and artists, managers, and agents to service organizations and arts councils.
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PROFESSIONAL DEVELOPMENT SESSION PROPOSAL FORM
 FORM INSTRUCTIONS
· Complete this form with as much detail as possible.

· Submit both pages of completed form to Conference staff at midwestartsconference@artsmidwest.org.
· Session proposals received by February will be considered for that year’s Conference; proposals received later in the year will be reviewed and considered for the following year.

PROPOSAL SOURCE

Person submitting proposal (complete contact information required):
Name: 








Title:  








Organization name:  







Direct contact tel:  







Direct contact e-mail:  






Submitter’s previous experience with Midwest Arts Conference (complete all that apply)

Session leader/panelist | Specify topic/title & year: 








Attendee/participant | Specify year(s):  









Other, please specify:  










SESSION CONTENT
Proposed Title/Topic:
Content description (max 150 words)

Briefly summarize the content to give proposal evaluators an accurate sense of what would be covered in this session.

What industry trends or needs would this session address? (max 150 words)

Briefly describe why you think this topic is timely and applicable to Conference attendees’ day-to-day work, or to the performing arts presenting and touring field in general.

Session structure & instructional methods (max 150 words)

Briefly describe the methodologies that will be used for delivering the content of the session, including ways that participants would be actively learning, such as small-group discussion, facilitated brainstorming, creating action plans, etc.
Major subject area (indicate ONE subject area)

What subject area best describes your planned content?

         Marketing & communications

         Audience development & community engagement

         Organizational management & operations

         Development & fundraising

         Program development & management

         Leadership & management

         General field issues

Ideal session length (indicate ONE length)
What would be the most appropriate time frame to deliver your planned content?


 Standard session (60–90 minutes)

         Half-day session (3–4 hours)

         Full-day session (6–8 hours)

Expected level of participation by attendees (indicate ONE level)
         None (Lecture/presentation only)

         Low (Lecture/presentation + short Q&A)

         Moderate (Shorter lecture + small-group discussion/breakouts)

         High (Moderated session-length discussion)

Intended audience – organization type (indicate ALL that apply)

What audience(s) and organization type(s) would primarily benefit from attending this session?
         Performing artists/ensembles

         Artist managers/agents

         Presenting organizations (performing arts facility/venue/series)

         Service organizations/arts councils (non-presenting)

         Other, please specify:  






Intended audience (indicate ALL that apply)

For what career level or experience level is this session primarily intended?
         Early career (<5 years)

         Mid-career (5–10 years)

         Experienced (10+ years)

SESSION LEADER INFORMATION

Proposed session leader(s)
Include full name, title, organization, and a summary of qualifications to speak on this specific topic and experience in leading professional development sessions.

Session leader 1
Session leader 2 (if nec.)
